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This book is dedicated to the dreamers, the world changers,  

the writers who want to make a difference,  

and to the entrepreneurs who take the initiative to accomplish their goals.  

This book is for the writers who will commit to finishing their book  

and have the grit to climb the publishing mountain with victory.  

This is for the authors who are wise enough to seek after  

the wisdom of the experienced authors  

and find resources to use as tools along their journey.  

This workbook is for the passionate writer  

who is serious about their love of writing  

and desire to share it with the world.  
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Chapter 1: You want to write a book? 

 
So you want to write a book, but you don’t know how to go about doing it? 
Or you’ve already started a book, but you’re not sure how to actually finish 
it and you have no idea how to put all those little final touches on 
everything or format it? I’ve published 4 books so far. I self-published all of 
mine using CreateSpace® as my POD (print on demand) company. I 
published my first book 4 years ago. I’ve been writing as long as I can 
remember. The best way to improve is to practice. I have learned a lot 
about writing and publishing in the last 5 years. When I was publishing my 
first I didn’t know anyone else who was a published author. I felt like I was 
climbing an unfamiliar mountain with a blindfold on. I did everything on 
my own. I had successes, mistakes, victories, and lessons learned. I had no 
one to help me. I wish someone had told me these things years ago. It 
would have been a tremendous help if someone handed me all this 
information when I was still new. Now I have the privilege of coaching new 
authors and passing on that information I wish I would have had access to. 
Here is my advice to aspiring authors on successfully completing a book 
and self-publishing.     
 
Writing takes talent and passion. It’s not something everyone can do. It’s 
not something everyone wants to do. I think you’re either made to be a 
writer or you’re not. If you’re a natural born writer, embrace it. Enjoy it. 
Follow your heart. Write about whatever you want to write about. Share it 
or don’t. It’s up to you. Some people announce that they are writing a book 
and others keep it a secret. Do whatever works for you. You may write 
articles or blogs or you may write books. I do both (mainly books). I 
published my first two books in 2012. I published my 3rd book 2016, March 
12th. I have had a lot of people ask me for advice on finishing a book or 
about publishing. Does it ever feel like information on how to be an author 
is top secret and no one will share their secrets to success? I remember 
being the writer that told people I was writing a book and getting that look 
of “Oh” like I was weird or something. I remember trying to figure out the 
publishing and wishing I knew somebody who had done this before. One of 
the best pieces of advice I could give on publishing is don’t worry about 
publishing until you actually have a finished book to publish. Writing is 
fun. Publishing is stressful. There’s no need to stress about it before you are 
ready to do it. Enjoy the writing process. Writing brings me a fulfillment 
and a satisfaction unlike anything else. I love it! I am called to be a writer. I 
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was born for this. However, it’s still a learning process. Business is always 
evolving. There’s always more to learn. So, let me teach you what I’ve 
learned so far.  

 
DECIDING TO WRITE A BOOK 

 
Some people plan to write a book. For others, it just kind of happens. I 
started my first book when I was 16. It’s still a work in progress at 28 --- 
yes, 12 years later. It gets put down and gets picked up again. We authors 
all have books like that where we start and stop and neglect it for a year 
then pick it up again. In 2009 I started the table of contents for a religious 
book that I work on a little bit here and there. Yeah, that’s still not done. 
Then in 2010 I started making a list of all the ways I could think of to save 
money and be frugal. That list got big, and I realized it was a book. I had no 
intention of writing a book on money. At first, I thought I would write it just 
for me and maybe publish it. Then in 2011 I started a research project that 
got really big. I thought I would be writing a booklet and it turned into a 
book. I had always been a writer. I had never finished anything 
because I jump around from one book to the next. I almost 
always write 2 or 3 books at once. In January 2012 I was thinking 
about all the things I’ve wanted to learn or do with my life. I realized I have 
a habit of doing a little here and a little there, but never really completing a 
task. I jump from researching one to another to another and never 
complete anything on my list. It’s not that I don’t sincerely want to do these 
things. It’s that I don’t pick one at a time and only focus on that until I’ve 
accomplished it. I credit two things to the fact that I actually 
finished a book. One was continuous commitment to spending 
time working on it. Two was focusing on that project alone until 
it was done. If I had not decided in early 2012 to only write in “Happily 
Frugal” and commit to it like a part time job, I don’t think it would have 
ever been finished. Then as soon as that was published in June I threw 
myself into finishing “The Subject of Salvation” which was published in 
November. By the way, I don’t advise publishing two books close together. 
It’s insanity. What you write really comes down to two things. 1) What kind 
of writer you were made to be – a novel writer, mystery, children’s books, 
or an informative writer like me. And 2) What’s on your heart? I’m a 
researcher. I take information and organize it together in book form to 
teach people. I feel like writing a fictional novel would be very challenging. 
Some may feel the exact opposite. Bottom line, whatever you are trying to 
write if it’s not on your heart it’s not going to get done. Writing a book is 
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the easy part. Publishing is hard. Marketing is harder 
(understatement). If you don’t love it, you won’t push for it and 
sweat for it and persevere to make it happen. I spent years wishing I 
had a book published…. if all the conditions were right. If only I was rich 
and didn’t have to work, I could spend my days writing. If only nothing ever 
distracted me, it would be doable. If you want it bad enough, you’ll 
make it happen. If it doesn’t mean as much to you as you think it does, 
you’ll make excuses. I became a published author because I turned my 
can’ts into cans and my dreams into plans. I took that dream and broke 
it down into baby steps. I made goals. I dedicated my time to it. I 
sacrificed lazy days, TV time, social media time, and sleep to get done 
what mattered more to me. Writers that want to publish: Play hard or go 
home. There is a reason most people that start a book never finish it and 
most people that finish never publish. This is hard. If you’re looking for 
easy, pick a different career field. If you want it you can do it, but you have 
to want it enough to climb to the top of the mountain. You have to be 
willing to discipline yourself to work on your book when you’d rather 
be lazy. You have to be willing to push yourself to do your best 
then do better. Let me encourage you. When you do push yourself and 
you really do it the feeling of accomplishment is indescribable. When you 
see that book in your hands for the first time it is beyond 
amazing. The excitement is awesome! It’s totally worth it!! Your life 
will forever be changed because you will have accomplished a life goal, 
something really important that you made happen, something you did just 
for you. It’s hard work, but it’s so worth it.   

 
 

 
 
 
 
 
 
 
 
 

 

 

Believe in yourself. Dream big. 

Set goals. Make plans. 

Create steps to accomplish your goals. 

Achieve greatness. 

You were made for this. 

Now work to make your dreams come true! 
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Chapter 2: Dealing with writer’s block 

 
First, I want you to write down the things that cause your writer’s block. It 
could be time management, stress, not knowing the direction your book is 
going, having a hard time getting your thoughts into written word, a lack of 

a quiet environment, etc…. Identify the barriers to writing progress. 
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We all get writer’s block. It happens even to the most talented of writers. 
Here are a few simple tips to overcome writer’s block.  
 Water doesn’t flow until you turn the faucet on. Open your book and 

read what you already wrote. That will likely inspire you to type more.  

 Get stuff done and out of the way. I have a hard time writing if I know 
I have errands to run or dishes to do or all those little things. They 
have to get out of the way. Even 2 minute to do’s like checking the 
mail distract me from my writing. Wanting time to write is usually my 
number one motivate for tackling my to do list.  

 Deal with any problems. If there is a section of your book you are not 
happy with, fix it. Don’t settle. Don’t procrastinate. Sit down and 
correct the issue.  

 Sleep. Attempting to sleep is a good way for your mind’s wheels to 
start spinning. I keep a notebook and pen next to my bed for those 
midnight ideas that have to be written.  

 Take a day or two off. It’s okay to not write every single day.  

 Read other books that are relevant to what you are writing.  
 Calm your mind. Do some stretches. Go for a walk. Do yoga. 

Meditate. Stress is mental chaos. That is the enemy of writing.  

 Aromatherapy can be relaxing too. Candles always seem to make me 
in the mood to write.  

 Grab a notebook. Write whatever is on your mind. Or you can use a 
dry erase board. It doesn’t have to make sense. Pay no attention to 
fragmented sentences or run ons. Simply write whatever comes out of 
your mind.  

 Try a new environment. You can write at home. You can go to a café. 
You can go to a park. You can go to the library. Mix it up.  

 Find your writer mode. You know when you do your best writing. I’m 
a night owl. I tend to stay up half the night writing always in the same 
chair and often with a candle lit. That is my writer mode.  

 Last but certainly not least, control your communication devices. 
Your cell phone constantly buzzing is a quick way to mess with your 
writer flow. Social media is a big way to interrupt your creativity. 
Dedicate quiet time to writing.  
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Now I want you to write down your action plan to overcome writer’s block. 
You know your individual situation, challenges, and how you do your best 

writing. Create a plan to overcome writer’s block  
and facilitate your writing flow. 
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Chapter 3: Finding the time to write 

 
Spare time to write isn’t often going to appear day after day. You have to 
make time. Prioritize it. Schedule it. Sacrifice for it. Some things may 
need cut out. Look at how you spend your days. How can you be more 
productive with your time? Time management is essential to succeed at 
writing a book on top of an already busy schedule. What can you cut out or 
cut back on? Some common things are TV, social media, texting, or 
household chores. Social obligations can be cut back. What other activities 
could you be more efficient at to allow time for writing?  
 
Take work with you. Bring a notebook and jot down notes when you can. If 
you struggle with distractions (i.e. social media), turn off your computer 
and tuck away your phone. Write by hand for a little while. Even though I’ll 
have to type it later, sometimes I get more done when I write by hand. It 
helps me to print out my outline and have that nearby when handwriting.  
 
You can also record yourself talking. While you are doing household chores 
or cooking, you can talk out loud about what you want to type. You can 
reflect on what you have written. That may lead to new ideas. You can 
record yourself in the car too. There are smartphone apps for voice 
recording.  
 
Bottom line, if it’s important to you then you will find time to make 
it happen. Even if that means losing sleep, if you love to write and you are 
passionate about what you’re writing, then you will feel compelled to work 
on it.  
 
I’ve often locked myself up at home and gone on crazy writing binges where 
I don’t visit with people for months. I don’t regret the work I’ve 
accomplished, but I do wish I spent more time with loved ones. Find your 
balance.  
 
Finding the time to write is a combination of commitment, crazy 
passion, perseverance, love, compulsion, and initiative. Just do 
it. Make it happen.  
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Make an action plan. How are you going to make time to write more often? 
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Chapter 4: How to copyright your writing  
and create the copyright page in your book 

 
Every writer worries about their work being copyrighted so no one can steal 
it. Copyrighting your book is honestly very simple. It’s copyrighted when 
you create it. If you create it, you own it. If you write a book or blog or make 
an image put  
 
© the year your name  
 
For example  
Copyright © 2016 Leanna Mae Sexton  
It’s really as simple as that. You only have to put the © . I write out the 
word “copyright” because I feel like not everyone knows what the C means.  
 
Below your copyright you can put “All Rights Reserved” or you can specify 
that your book can be quoted up to so many words with citation given to the 
author and book.  
 
Once your book is published it is recommended to send it to the U.S. 
Copyright Office. You have to pay for this. You either send it off by mail or 
do it online. Months later you will receive verification in the mail. This 
registers your work with the copyright office. This is a formality. It’s a 
protective step in case there are ever legal issues. Don’t think that your 
writing isn’t copyrighted until it’s registered. If you publish it, it’s 
copyrighted.  
 
There are some legal questions depending on what you write. Can you use 
images from the internet? Do you have to put the registered trademark sign 
when you refer to a company? Can anyone steal my title? Did someone else 
already write a book with that title? Am I allowed to talk about Walmart or 
brand names? There are lots of questions you may think of. Let’s address 
those.  
 
Internet images can only be used if it is public domain. You cannot use 
copyrighted images without permission. It’s best to avoid talking about 
brand names. Instead of saying “Kleenex” say “tissue”. Instead of saying 
your character “Googled” something, say they did an internet search. If 
you’re going to refer to a brand name or company, you should put the TM 
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or ® after their name. TM stands for trademark that is unregistered. ® 
stands for registered trademark. A registered trademark can only be used 
when a mark has been registered with the U.S. Patent and Trademark 
Office. When writing a book or article the ® or TM only needs to be used 
with the first mentioning of the mark.  
 
Titles cannot be copyrighted. You can search all book titles through Books 
In Print at www.booksinprint.com After your book is published, you will 
register your book with Books In Print.  
 
Another common question is wondering if you need to copyright something 
or do a registered trademark. You copyright your writing and your images. 
Trademarks are for distinct names, phrases, symbols, or designs that 
identify the source (business) of a product (merchandise) or service. When 
you start an LLC or corporation and register it with your state that protects 
your company name in your state. It has no affect on other states. As an 
author, you only need to copyright your writing.   
 
Everyone wonders how you are supposed to create the copyright page in 
your book and do the publishing info for self-published authors. There’s 
really not a lot to it. On the back of the title page you will make your 
copyright page. This will be on page 2 in your document. At the top you put 
your copyright. Underneath the copyright put your ISBN number. Below 
that you will put publishing info. When you self-publish, you are the 
publisher. CreateSpace is the printer, if that is who you choose to go 
through. You have the option of creating a company. Most authors will do 
sole-proprietorship. Some authors choose to start an LLC. If and when you 
create your company, you will have to choose a name. If you are only going 
to be selling books, you may want to consider naming your company as a 
publishing company. You can put the publishing company’s name on the 
copyright page. Or you can put your own name. In my first 3 books I put  
 
Published by Leanna Mae through CreateSpace  
 
In this 4th book I wrote 
 
Publisher - Leanna Mae Sexton 
Printing company - CreateSpace  
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Some authors say that is a mistake. You don’t want to use your name or say 
CreateSpace because you don’t want it to be obvious that it’s self-published. 
Here’s why I do it that way anyway. I’m not ashamed to be self-published. 
I’m proud to be a self-published author. I highly recommend CreateSpace. 
Regular people don’t care if your book was self-published. Only bookstores 
give any consideration to it, and even then most don’t mind if it’s print on 
demand. I look at copyright pages to see who published a book because I 
want to see the quality of the work that company puts out. CreateSpace 
deserves recognition for their excellent covers, crisp and clean pages, and 
overall quality. I’ve seen traditionally published books that have lower 
quality paper and covers. You decide what you want to do. Even if I started 
an LLC and that was the official publishing company listed, it’s still me. I 
see nothing wrong with using your own name. It’s up to you. If you have a 
publisher logo, you can also add that to the copyright page. After I 
published my third book, I made an author logo. I didn’t even know authors 
did that when I wrote my first book. That’s just one of the many things I’ve 
learned that I’m teaching you now so you’re ahead of the game compared to 
new authors that don’t seek coaching and the wisdom of the experienced 
authors out there.  
 
In review  
 
© year and your name  
All rights reserved   
ISBN  
Publisher info 
Optional: publisher (your) website 
Optional: publisher logo  
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Chapter 5: How to actually finish that book 
you want to write 

 
7 things you need to have to get it done  

o Purpose 
o Vision 
o Outline 
o Time 
o Dedication 
o Commitment 
o Priority 

 
What is your purpose in writing this book? Why are you writing it? Who 
are you writing it to? It’s perfectly fine to write a book just for yourself, but 
consider the target audience.  
 
What is your vision for this book? When it’s all said and done what do you 
want the message to be? How do you want people to receive this book? 
What is your dream for this book once it is published?  
 
You need to have an outline. Without an outline you won’t get very far. 
Make a table of contents. Make a couple if you want. It’s okay if it changes, 
but without organizing your book you won’t write a book. Now that I am an 
experienced writer, I will do a very detailed outline of an entire book 
before I start writing anything. It is so much easier that way! I may spend 
months or years perfecting an outline, but once I start to fill things in it is 
much quicker to finish the book. I will never write another book without 
doing an outline. It is essential.  
 
Take the time to work on it. Every writer always has a book they want to be 
writing. You have to make time. With all things in life, it seems like 
something or a bunch of things is always trying to steal time away from the 
most important things. Sometimes you’ll get a little spare time to work on 
it. Sometimes you have to sacrifice other things to work on it. I have always 
loved to write. I always have intention to write almost daily. I also had cable 
TV for years. I used to watch several hours of TV a day which left no time 
for anything else after work. When we got rid of cable I suddenly started 
getting things done with my life. I managed to write 2 books and learn to 
crochet (kind of) in 2012 all because I cut out TV. I now go months without 

http://www.leannamae.org/


P a g e  | 18 

 

Visit www.LeannaMae.org to order your paperback copy  
or donate in appreciation of the free digital copy. 

watching TV. I very rarely turn it on. I’d rather be writing. Cutting back on 
social media gives you a lot of time. Write it down in your agenda. You just 
have to make time.   
 
Be dedicated to your project. Without dedication no project ever gets 
finished. Actually dedicate your designated time to writing…. undistracted. 
Write!  
 
Commitment. How much does writing mean to you? Does it mean 
enough that you would make it a commitment in your day to day life? Being 
committed to your writing is essential to complete your writing. If you 
commit yourself to look at it and work on it a little, you will make progress.  
 
Last but certainly not least, prioritize your project. As I said before, there 
will always be things trying to take your time. You have to make time to 
work on it. Make it a priority like a part time job and you will finish this 
book! Don’t push yourself too hard though. If you put it on your to do list as 
something to just get done and check off, it will eventually become stressful 
because it isn’t done yet. Don’t stress about it. Encourage yourself. This is 
supposed to be enjoyable.    
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

You need 

Purpose 

Vision 

Outline 

Time 

Dedication 

Commitment 

Priority 

 

You CAN do this 

and you WILL!  
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Putting the final touches on a book before it’s really done is probably the 
hardest part of writing. With all of my books I went over and over and over 
every single page. Here are the final touches you don’t want to forget.  

 Make sure you are using Microsoft Word or software you can publish 
with. They have free and paid software specifically for book publishing. I 
use Microsoft Office for everything, and it works great for me. You will 
need to be able to save your book as a PDF.   

 On the first page of the document, create the title page with your name 
on it.    

 The second page should be the copyright page with a space for the ISBN. 
I always highlight the space for the ISBN so I don’t forget to add it when 
prepping for publishing.    

 If you want, have a thank you page and/or a dedication page. These are 
usually in the front before the table of contents.  

 Have the first page of the first chapter start on the right side of the book.  
 Decide what size paper you are going to publish this on. 6X9 is standard. 
 I make all my margins 1”.  
 Decide on a font and font size. I use Georgia size 14 for all my books. 
Having an easy to read font size has been one of my top compliments 
from people regarding each of my books.  

 I like to make my chapter title a different font than the chapter text to 
add a more artistic touch.  

 You can do the first letter of the chapter in a different font, especially 

cursive. For example, starting your paragraph Once upon a time.  

 If you want to, you can add symbols around your chapters such as stars 
or leafs. If you are using Microsoft Office, go under “insert” and all the 
way over to the right it says “symbols”. Some examples are as follows 

      Chapter 3   
 You can add emphasis by italicizing, bolding, or underlining.  
 You can insert block quotes. There are a variety of shape options. Scroll 
through all your options for shapes. You can rotate the position or have 
it aligned left, center, right. Block quotes can be in text with words 
around it or you can put them at the end of the chapter. You can adjust 
the thickness of the shape. You can also use dashes or dots instead of 
solid lines. It looks good to change the font in the block quote. Make the 
size of the words bigger. Maybe go with a different font than the text in 
the chapter. You can italicize or bold the quote as well.  

 Is this going to be in color or have pictures? Black and white is 
recommended. Color is expensive!!  
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 What color do you want the pages to be? Usually, it’s yellow for fiction 
and white for nonfiction.   

 Number your pages. You’ll have to create a page break and start the 
numbering at the start of chapter 1. I find it easiest to center my page 
numbers. I always put page numbers at the top of the page, but some 
books will have their page numbers at the bottom.   

 The table of contents needs page numbers matching the book. Check this 
repeatedly before finalizing because you will make little changes that 
change the page numbers. I always highlight the page numbers in the 
table of contents until I’m done writing and proofreading.  

 Will you be adding any resources or appendixes to the back of the book?  
 If this is a nonfiction book, do you need to add a bibliography in the 
back?  

 If this is an educational book, do you want to have an index in the back?  
 Go through the book and make sure everything is started where it 
should. Chapters need to start on a new page. Make sure everything is 
lined up as you want it.  

 Check for typos and errors. Do this a million times.  
 Finalize the title. With most of my books I change the title repeatedly 
until I settle on what feels like it was meant to be.  

 Proofread. Do it again.  
 
Now the big one - How do you know when it is really done this time?  

 Go over each chapter one by one until you are fully content with that 
chapter.  

 Go over the book cover to cover.  
 Take your time doing this. Do not rush.  
 Now take a break. Yes, set your book aside for a week or two. I guarantee 
you that you will think of things you want to change or add and you will 
just have to open it and work on it.  

 Finalize it again. Take another break. When you get to the point that you 
can’t think of anything to change you are reaching the finish line.  

 Proofread. Make sure you have your book on the size paper you want to 
publish it on with appropriate margins. Check your spacing. Check your 
numbers in the table of contents. Make sure you’ve got your title and 
name plus the copyright page at the beginning.  

 Decide what you want the cover to look like front, back, and spine. Do 
you want the cover to be glossy or matte? What layout do you have in 
mind? What kind of photos, if any? What font do you want?  

 What do you want to say on the back? Write it out.  
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 Will you be using an author photo? It needs to be high resolution. Have 
it ready to go.  

 Make your book into a PDF. Scroll through it. Does everything look like 
you want the paperback to look?  

 When you feel like things are golden, you are probably done. With all of 
my books I just knew. There is a feeling you get when it’s really done. 
You really wrote a book.  
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Part 2  
 

SELF-PUBLISHING 
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Chapter 6: From hobby to small business 
 

 Authors are entrepreneurs.  

 Writing is fun. Publishing is doable. Once you are selling books, you 
are running a small business.  

 Start your business. Give it a name. Your business as an author will 
likely be classified as a sole proprietorship. In some states sole 
proprietors operating under their own name do not need to register 
their business. You can also create an LLC. If you are only doing 
books, you can make it a “publishing” name. Check with your state to 
see the rules and applications.  

 Before you publish your book, you need to get a vendor’s license 
because you will be selling a product and collecting sales tax. Check 
with your individual state about that. In Ohio, go to 
www.ohiobusinessgateway.ohio.gov My vendor’s license was only 
$25. It does not need renewed every year.  

 You’ll have to collect sales tax when you make a sale in person. You 
don’t need to collect sales tax when your books sell online unless it is 
through your own website. You also don’t charge tax when 
wholesaling to a business. Know the tax rate in the counties you sell 
in. You can print out a chart for your state with the counties and their 
sales tax rates. List out the tax at different percentages. For example, 
if your book is $20 then list what tax for that book would be at 7%, 
7.25%, 7.5% etc… and cover all the different tax rates for your area. 
Keep this chart with you when you set up places.  

 You can charge tax in addition to retail or you can include tax in the 
retail price of your book when you sell in person. $20 plus 7.5% tax = 
$1.50 tax. Either you can cover the taxes or you can document that 
you sold a book for $18.70 so the sale price plus the sales tax adds up 
to regular retail price.  

 How often you file your taxes depends on how much money you 
make. It may be monthly, quarterly, or bi-annually. You can do this 
online.  

 You’ll also have to set aside your income taxes. Owning your own 
business you won’t be on a W2. It’ll be more like a 1099. You keep 
track of your income. Then you have to pay taxes on that come tax 
season.  

 Unfortunately, there is a self-employment tax. That’s on top of your 
income taxes.  
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 To be on the safe side, put back 1/3 of your income. I know. It’s 
painful.  

 I STRONGLY encourage you to meet with an accountant when setting 
all this up. Make sure you have everything in order. Rules vary by 
state.  

 Keep track of all expenses: cost of books, shipping, set up fees, gas, 
meals while working, marketing tools, etc… Literally every single 
business expense needs to be documented.   

 Make a spreadsheet to easily track your sales: date, book sold, sale 
price, tax, county sold in, location sold, actual profit, sold to whom.  
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What do you need to do to prepare for creating your business as an author? 
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Chapter 7: Networking – Connections, relationships, 
and how to help other authors 

 
Connections 

 
Who are the connections? Authors you know, writers groups/associations, 
book clubs, bookstore owners you know, retail or restaurant 
owners/managers you know, anyone in media, organizations of relevance, 
charities you could do fundraisers for, event hosts, professionals in the field 
you write nonfiction about, vloggers, bloggers, book reviewers, and any 
family or friends that have a website. Sit down and think about who your 
potential connections are.  

 
Relationships  

 
How can you build these relationships?  
 Support their business.  
 Refer people to their business in person and on social media.  
 Ask for a few business cards that you will hand out for them.   
 Seek their wisdom.  
 Interview them.   
 Treat them to coffee (at a café not fast food).   
 Take notes on what they recommend to show that you are serious 

about what they have to say.  
 Ask them “Who do you know that I need to know/meet?”  
 Send thank you cards. If you have their address, actual mail would be 

best. If not, email is still a nice way to say thank you.  
 
5 things to always practice  

1. Manners!  
2. Gratitude and appreciation  
3. Excitement for your book and the opportunity to connect with them  
4. A positive attitude  
5. Professionalism. Be casual and comfortable, but keep it classy.  
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How to help authors as a small business 
 
I’ve met several other published authors and many aspiring authors since 
publishing my own books. Every now and again you’ll come across someone 
who is a really excellent writer. Do you ever wonder how you can support 
their dreams as an author? Here are 23 simple ways to support the authors 
in your life. If you help other authors, they are more likely to help you.  
  
 #1 is no surprise. Buy a copy of their book if it’s the kind of book you 

like to read.  

 Buy directly from the author. If you know them personally or can 
meet them at a signing, please buy from them instead of through a 
company. Authors get a lot less money when books are sold online 
and even less when it sells through wholesalers to bookstores.  

 If you can’t buy directly from the author, order it to your local 
bookstore. This supports local bookstores. It also encourages them to 
order more copies of that book for other customers.  

 If you can buy directly from the author, next time you are in a 
bookstore recommend the book to the owner or manager.  

 Tell the author what you thought of the book.  

 Review it on Amazon. The more reviews a book has, the more it 
shows up in search results. Amazon books that don’t get reviewed 
don’t sell very much.  

 While you’re on Amazon, click the like button on the book’s page. You 
can follow the author on Amazon Central.  

 Review it on Goodreads.  

 You can also review it on Barnes and Noble’s website.   

 Recommend it on social media.  

 Take a picture of the book to post on social media. Pictures get more 
attention than words only posts.  

 Word of mouth still largely accounts for marketing. If you like it, tell 
your family and friends.   

 Share their promotional images on social media. It takes 2 seconds to 
share a picture, and it helps a lot!  

 Share when they are having author events such as book signings and 
fundraisers.  

 If you have a website, blog a review.  
 If you have your own website, link to their website.  

 Pass out a few of their business cards when the opportunity arises.  
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 Buy their book for others as a gift. Bonus points for getting it 
autographed to the gift receiver.  

 If you have a connection to someone that could help your author 
friends, don’t hesitate to mention it.  

 If you are part of any book clubs, mention that your friend just 
published a book.  

 Donate a copy to your local library.  

 If there are any groups or organizations in your area that would 
benefit from the book, donate a copy. That mostly applies to 
nonfiction.   

 Read the book in public. It’s a conversation piece and lets your friends 
see the author’s book. People are more likely to buy a book if they’ve 
seen it instead of just heard about it.  
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Chapter 8: Why I chose self-publishing and CreateSpace 

 
DECIDING HOW TO PUBLISH IT 

  
You have two main options with publishing your book. You can go with 
traditional publishing where a company publishes it or self-publishing.  
 
Traditional publishing – some companies choose to invest in the book 
and you have no upfront costs. Other companies charge you thousands of 
dollars for them to publish it. Then they take a large percentage of the 
profits.  
 
Pros  

- They are experts at this.  
- If you are not good with computers or business, going through a 

company may be the better option.  
- They can get your book in bookstores much easier.  
- You may make more overall sales.  

 
Cons  

- It can cost thousands to go through some companies.  
- It’s likely your book won’t be accepted.  
- It can take months for your book to be reviewed for consideration. 
- They take the majority of your profit.  
- Not only do they take a large portion of your profit from online sales, 

they also charge excessive amounts for you to order your own book.  
- They suggest or require changes to your writing based on what they 

think will sell.  
- It’s more about selling a book than it is about an author being true to 

themselves.  
- Companies sometimes go out of business or get bought out.  
- They own the content of the book. If the ISBN is in their name, they 

own the book that you wrote.  
- Some of them even own the copyright to YOUR book meaning they 

fully own the book that you wrote. You might as well hand it over to 
them.  

- They never market as well as they say they are going to. Almost all the 
authors I’ve talked to who used traditional publishing are not happy 
with the extent of their marketing.  
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Self-publishing – You are the author and the publisher and the marketer. 
You write the book without help, can choose to pay for professional editing 
services, start a company, choose a print-on-demand company such as 
CreateSpace or Lulu or Ingram Sparks, arrange the distribution yourself, 
and do all the marketing. You also get to keep all the profit.  
 
Pros  

- You get to keep all the profit.  
- No one is going to change your book. You can have it exactly how you 

want it. It is your masterpiece.  
- You own the book. You own the copyright. You own the ISBN. It’s all 

yours.  
- You are more involved in everything. For example, I designed the 

covers of all my books myself. It feels good to put in all that hard 
work. I feel like I have more pride in my accomplishment because I 
created this myself. It’s fun and exciting to do it yourself. There is a 
lot of personal growth.  

- You can customize things to be your way. It’s your writing, your book, 
your cover design, your website design, your creation. It’s uniquely 
you.  

 
Cons 

- Some people feel that self-published books are not as good. After 
comparing the quality of my books to a variety of other books that 
were both self-published and traditionally published, I can say 
CreateSpace looks just as professional. Sometimes the printing they 
do is even better. I’ve been surprised at the cover and paper quality of 
some “professionally” published books. I’ve seen professionally 
published books that I thought were self-published because they 
looked amateur.  

- You have to front all the expenses of paying an editor, publishing 
costs, and buying books to sell. Then you have to pay for all the 
marketing.  

- It may be harder to get bookstores to take you.    
 
The majority of authors are choosing to self-publish now days. That is the 
path that I chose. I started researching publishing companies before I had 
finished writing my first book. As I said before, don’t worry about 
publishing until your book is actually done. Beware there are scams out 
there. Make sure you choose a reputable company. For me after months of 
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researching and reading reviews over and over it came down to 3 
companies: Lulu, Createspace, and Lightning Source. Lightning Source is 
really for the pros so, if you’re not experienced in self-publishing, hold off 
on them. Lulu and Createspace are directed at self-publishing authors and 
beginner friendly. I read a million reviews and comparisons of Lulu and 
Createspace. I wanted to lean toward Lulu publishing because they have 
more types of covers (paperback, hardcover, spiral, etc…), but they seemed 
a little bit more expensive. The only thing I didn’t like about Createspace is 
they only do paperbacks. Honestly though, hardcovers are so much more 
expensive they’re harder to sell anyway. I thought about it a lot and chose 
CreateSpace. For me that was a good decision. I am happy with them.  
 
I’ve been with CreateSpace for almost 5 years. The customer service has 
always been good. It’s an easy program to use. It’s affordable. They make 
self-publishing doable. Because of self-publishing print on demand 
companies I was able to make my dreams come true of being a published 
author. CreateSpace prints on demand. You own the book. You are the 
publishing company. They are the printer. CreateSpace is an Amazon 
company. I love that they are an American company and my books are 
always printed in America. When you open to the back page you can see 
where it was printed. CreateSpace makes everything really easy. I feel like 
the royalties are great. I’m happy with what I get from my online sales.  
 
The cost per book is not bad, in my opinion. Again, it’s an American 
product. You don’t get made in China prices. The one and only thing I have 
not liked with CreateSpace is sometimes there are little specks on the pages 
of the book. I have seen that with other books as well from a variety of 
publishers so I guess that’s just the way book printing is currently. It 
bothers me though. I want the ink to be dark, and other than the words, the 
page to be spotless. The only other thing, and this drives me crazy, is how 
long it can take to find out about online sales. It can be a few days or a few 
weeks! It depends on what channel it sells through and how long it takes to 
be reported to CreateSpace and passed onto me. Fair warning: there is a 
$100 threshold. You have to earn $100 in royalties before you can get a 
check in the mail.    

 
All in all, I’m very happy with CreateSpace. I always recommend them to 
every author I meet. I have no desire to use any other company. They’ve 
made a happy customer out of me.  
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For you, what are the pros and cons of traditional publishing? 
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For you, what are the pros and cons of self-publishing? 
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Chapter 9: How to self-publish with CreateSpace 

 
I do not work for CreateSpace or get paid to promote them. I am just a 
happy customer. CreateSpace lets you be the publisher. That means you are 
responsible for all the work. It was scary publishing my first book. I am an 
OCD person and I want to know everything I’m going to do before I start 
something. I was by impressed how beginner friendly CreateSpace was. 
They have everything set up very easy to understand. CreateSpace is so easy 
to use.  
 
I started the publishing process with “Happily Frugal” on June 15th, 2012. I 
had no idea how long it would take to publish. I finished everything and 
published on June 29th, 2012 just two weeks later on my 24th birthday! That 
was probably the best birthday ever! With my second and third book it only 
took 2 or 3 weeks from start to published. Here is what I did.  

 Pray. Be sure you’re ready. It’s okay to take a weekend off and have some 
down time. Once you start the publishing process, it’s going to be busy.  

 Print your book out at home or your local library for a few cents a page 
before starting the publishing process. This speeds things up because 
you don’t have to wait several days for the first “proof” to ship. Print it 
out and proofread several times. Have others proofread as well. You can 
copy and paste your document and change it to full size pages. If you 
print it and correct everything before starting the publishing process, 
you may be able to approve your first CreateSpace proof copy. Meaning 
you could be published within a week of starting the publishing process. 
This is like a pre-proof copy. There’s not as much pressure to get it 
reviewed ASAP. You can keep calm and really thoroughly review it in 
print.  

 If you are going to have a professional editor check for typos and 
grammar issues, have them do this after you’ve done that first run 
through with the printed book.  

 Make sure everything is written in black so the book is entirely black and 
white. Unless you want to pay for colored ink!  

 Decide what you want the cover to look like. CreateSpace has a great 
cover creator. They have different formats, pictures, colors, and fonts to 
choose from. You can upload your own picture for your book cover. 
Make sure it’s a high quality photo. Or you can upload your own cover. 
You can use software to design your own covers or do it yourself. There 
is the option of hiring a graphic designer to create your book cover.   

 What do you want the back of the cover to say?  
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 Write an author bio.  
 You can get a headshot photo professionally done to upload on your 
book cover and your website. If you have any friends with a DSLR 
camera, you can ask them to take a few pictures.   

 You can also design your own business logo if you want to. There are 
companies that you can pay maybe around $30 to design your own logo. 
I made my own with Microsoft PowerPoint for free. This is one of those 
things I wish someone had mentioned to me before my first. I didn’t 
even think about having an author logo until after I published my 3rd 
book.  

 Decide if you want the paper to be white or cream. Typically, cream is for 
fiction. White is for nonfiction.  

 Also decide if you are going to make more than one type: paperback, 
hardback, large print edition, e-book, audio book, etc…  

 Decide if you are going to have a website. I recommend require doing so. 
I highly, highly, highly recommend Weebly. I’ve also seen good websites 
through SquareSpace.     

 Buy the website domain(s). I buy mine through Go Daddy. In hindsight, 
one thing I would have done differently from the beginning is to just 
have one website. I made one for each of my first two books. Then I 
made a general one for all my writing. I later deleted my first two. Keep 
it simple. Have one website. It makes it easier to direct to all your 
writing, products, and services.  

 Get your vendor’s license so you can sell books and collect tax.  
 Register as a member with Bowker.  
 I bought the ISBN for $125. You must own the ISBN to own rights to the 
book. Do not skip this! This has to be bought from Bowker. 
http://www.bowker.com/products/ISBN-US.html  

 When you buy the ISBN you will be offered to buy a barcode. If you use 
CreateSpace’s cover creator, they include the barcode.  

 Add the ISBN to your book. Do this on the copyright page underneath 
the copyright.  

 Check the alignment one more time and make the book into a PDF.  
 Embed the fonts.  
 Scroll through the PDF and make sure it looks like how you want it to 
look.  

 CreateSpace will guide you step by step what you need to do.  
 Deciding how much you are going to price your book is an important 
decision. Keep in mind the cost of printing and shipping to you, taxes, 
wholesaling to businesses, and doing discounts.    
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 CreateSpace will have you set up your title info and ISBN. You’ll create 
your cover. You’ll upload your PDF. When you are ready, you will submit 
your file for review. Within 24 hours they will review your file to make 
sure it’s printable. Those 24 hours are extremely long, and it is okay to 
check your email 10 times an hour.  

 Also set up your pricing.  
 Choose the channels it will be sold through. Because CreateSpace is 
awesome, they do not charge extra for distribution. Make your books 
available through CreateSpace, Amazon, and expanded distribution.  

 Choose your categories and keywords.  
 List your book description.   
 Once your submission is approved, look at the digital proof. If it all looks 
the way you want it to, order a paperback proof. Be prepared to find little 
mistakes. It happens to everyone even when you’ve gone over it on the 
computer a million times. It’s just different seeing it on paper. This is 
why I recommend printing your entire book out before starting the 
publishing process.  

 Don’t feel guilty about ordering rush shipping. We all do it.  
 You can track the UPS shipping.  
 Sit around the house and wait in excitement for it to show up   
 Your book arrives! When you do get it and you open that box and see the 
book that you created in book form…. it’s magical. It will be the most 
beautiful book you’ve ever seen. In that moment it will feel like all your 
dreams are coming true.  

 Read over it carefully and slowly and repeatedly. I cannot emphasize this 
enough. This is the worst thing you can rush to get it published already. 
The last thing you want is to open your book months or years later and 
see mistakes. The proof needs read through several times.  

 First check the cover front and back and spine.  
 Then check the first page, copyright page, and table of contents.  
 Make sure that the page numbers in the table of contents match up.  
 Go to the first page of each chapter and check the chapter heading and 
spacing.  

 Go through each page of the book and check the spacing.  
 Check to make sure everything is the font you want it to be.  
 Then read the book chapter by chapter approving each chapter.  
 Then read the book again cover to cover and make sure all is well.  
 When you think you have identified all the things that need corrected, 
get on your computer, make the corrections, check the alignment, make 
a new PDF, and upload it to CreateSpace.  
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 Get another proof copy shipped to you. Again, don’t rush. Take your 
time. Maybe read a chapter a day. Then read over the whole thing.  

 When you feel that the proof is perfect, PUBLISH. You will get on 
CreateSpace and click the “approve proof” button. That makes it 
published right away.  

 It will be available on CreateSpace immediately.  
 REJOICE!  
 CONGRATULATIONS! You are officially published!!!!  

 
Now that you are published, you’ve got a few things to do as soon as 
possible.  

 In a couple hours or days it will be available on Amazon. Continue 
checking the websites until it is available.  

 Register the ISBN with Books in Print. Registering the ISBN with Books 
in Print is $0. This is through Bowker. It’s a source of information about 
books. Bookstores and libraries can search this database. 
https://www.myidentifiers.com/node/161 www.booksinprint.com 
https://www.myidentifiers.com/help/data_submissions  

 Order copies to sell. I would start out with about 20. Rough estimate 
here of about $100 depending on the size of your book. If you can afford 
to, maybe order 50 or 100. I wouldn’t do more than 100 for the first 
shipment.  

 Send off for the formal copyright. The copyright office makes the book’s 
copyright officially registered. It’s $55 if you do it online (as of 2016). 
http://copyright.gov/forms/formtx.pdf   

 Before actually making a sale, make a list of how much it is in each 
county and what the change would be. For example, if it’s going to be 
$18 with tax at 7% it’ll be $19.26. You have to decide if you are going to 
charge tax on top of retail or if you are going to include tax in the price of 
your book for in person sales.  

 Decide on wholesale pricing for business owners. I do half price for 
everybody regardless of purchase size.  

 Be ready to take cash and count money. Get yourself a money lockbox. I 
got mine at Walmart®. Get a calculator you can keep with that. I also 
recommend a sales records pad. You need to go to the bank and have 
change. How you want to set up your cash drawer is totally up to you. It 
depends on the price of your book. For example, if your book is $XX.00 
then you won’t need any change. If it’s $XX.99, you will need a lot of 
pennies. Likewise if it’s $14.95, you’ll need a lot of nickels to give change. 
I make all mine right on the dollar with no change.  
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 As soon as the book is officially published, publish the website. If you 
already have a website, update it. Make the website link to the 
CreateSpace e-store so people can buy the book. Later edit the website to 
also link to Amazon sales as soon as they are available on Amazon.   

 As soon as the website is up, announce you are published and share your 
website with the links to purchase the book.  

 You’ll need an email that can be used for author things. It looks more 
professional. It keeps things separate from your personal emailing. 
When you have your email you have the option of a personalized 
signature at the bottom of each email. You can put your name, 
credentials, website, and list a few books you’ve authored. For example, 
my email signature could read 
Leanna Mae Sexton 
www.LeannaMae.org 
Author of Happily Frugal, The Subject of Salvation, Lactation Lessons 
From Leanna, The Book Coach’s Secrets, and more titles to come.  

 Make a book review folder on your computer. When you reach out to 
businesses, organizations, and professionals they will want certain 
information about your book(s) and the author. You want to have 
everything ready to go.  

 Make an author bio. This can be the same one you used for your 
book or it can be a little longer. You have the option of doing a 
regular document and saving it as a PDF for easy attachment. Or 
you can create a JPEG and make it creative. Example: Using 
Microsoft Powerpoint, choose a nice background, add a 
professional looking author photo, write “Author Bio” at the top, 
and insert the biography next to your photo. This can be added as 
an image to your website and social media. It can also be attached 
in an email.  

 Make a bookography. Open a regular document, put your name 
and website at the top with the option of including your email, 
insert your book’s cover photo and ISBN, and write a description 
of your book. What I did on mine was inserted a page break and 
started columns. That way the book’s cover photo is on the left and 
the description is on the right. It looks better with them being side 
by side. You can list your books in order of newest to oldest or first 
to last. That’s a personal preference.  

 Have your book’s cover photo ready to attach to an email.  
 Have the table of contents or outline ready to share depending on 
who you are emailing.  
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 You need a review copy of your book to send out. Most bookstores 
want to see a book before they choose to carry it. You’ll also need a 
review copy to send to reviewers. If you have an Ebook version of 
your paperback, you can send that in your email. If you are 
paperback only, make a PDF of your paperback specifically for 
reviews. I strongly recommend either using a watermark that says 
“review copy” or putting a note in the footer stating this is a review 
copy. What I do is add a footer note in red font so it stands out 
saying “Review Copy - - - Do NOT distribute. Copyright 2016 
Leanna Mae Sexton www.LeannaMae.org” Unfortunately, PDF 
files can be shared. However, the receiver will see your watermark 
and footnote with the website to contact you at if needed.  

 Receive your first shipment.  
 Start selling to people you know.  
 Start marketing. I have a separate section on marketing books for self-
published authors.  

 Keep track of all sales.   
 It’s helpful to make charts for sale records. 
 Pay business taxes monthly or bi-annually.  
 Continue to market and make sales when you can.   
 Honest advice here – just be happy that you are published. You worked 
hard to create that book! Be proud of yourself. Your success is not based 
on sales. Your success is based on your accomplishments in writing and 
publishing. Sales will always be up and down and inconsistent. Don’t tie 
your worth to your bank account. Be content with being published and 
all sales will be additional joy.  
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Chapter 10: How much does it cost to publish a book? 

 
THE COST OF SELF-PUBLISHING A BOOK WITH CREATESPACE 

 
Pre-requisites – a computer, printer, Microsoft Office, internet 
 

$ Start your business. Get your paperwork in order.   
$ The cost of starting a business is going to depend on what you choose 

to do and what state you live in. Therefore, licenses are not 
included in the estimated costs of publishing. Here in Ohio, 
sole proprietors are not required to register their business. You would 
only have to get a vendor’s license to pay sales tax.  

$ Get your vendor’s license. In Ohio, it cost me $25. That was a one-
time fee. It does not need renewed every year.  

$ The website domain - I buy mine through Go Daddy. Prices vary. 
They have sales where you can get a domain for $1. I’d expect around 
$10-$15. You also have to pay an extra $10 a year for privacy so your 
address and info isn’t listed on the internet. Again, I recommend 
doing one website.  Not only is it cheaper that way, but it quickly 
shows off all your other work when they come to your one website 
regarding a specific book.  

$ The website creator and web host - I use Weebly. I highly recommend 
Weebly! SquareSpace is also good.   

$ Buy the ISBN through Bowker for $125 each. You have to get an 
ISBN for each type of book such as paperback and ebook. If your 
Ebook is exclusively through Amazon Kindle, you do not have to have 
an IBSN. If your digital book is only available through your website, 
you do not need an ISBN. You do have the option of buying ISBNs in 
bulk. Current prices for that are one for $125, 10 for $295, 100 for 
$575, or 1,000 for $1500.  

$ Joining CreateSpace is free. Uploading your book file and creating the 
cover is free. They are a really great company.  

$ Proof copies are roughly $4 or 5 each. It is the normal cost of the 
book, but if you are only ordering one rush shipping will be around 
$15. Expect to purchase 2 or 3 proof copies.   

$ CreateSpace does not charge for publishing.  
$ Estimated cost of publishing is $175. The only expenses are your 

ISBN and ordering proof copies. You may choose to pay a 
professional editor.  

$ It doesn’t cost anything to have it registered with Books in Print.  
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$ Order copies to sell. 20 copies may be about $100 depending on the 
size of your book assuming it’s all black and white.  

$ Once you get copies, you have the recommended option of getting 
your copyright registered. It’s $55 to do it online. To do it through the 
mail is $85 plus the cost of the 2 books plus the cost of shipping so 
about $110.  

$ Buy 250 or 500 business cards. I use Vista Print. I definitely 
recommend them. They have deals all the time. I paid $10 plus 
shipping the last time I ordered 500 business cards.  

$ Then there is the cost of marketing. That’s a separate thing. 
Marketing is expensive and it is a never ending cost of running any 
business.  

 
The cost of publishing is bare minimum $400. To include initial 
marketing costs, I like to save up $1,000 before I publish a book. I always 
want to have more money saved than I think I need. You’ll certainly need 
the rest of that $1,000 to get yourself started in marketing.  
 
This budget is completely DIY. If you are going to pay a professional editor 
to review your book, a graphic designer to create your cover, a web designer 
to create your website, etc… each of those can be hundreds of dollars. They 
are well deserving of that pay if you want to hire them. Keep those sorts of 
things in mind when budgeting for expenses.  
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Make a budget for your book. How much do you have saved and ready? 
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Chapter 11: What should you price your book? 
 

There are a lot of things to consider when publishing a book and deciding 
on a price. With my first I made the mistake of only considering the cost of 
me buying the book assuming I’d sell in person. That was all I thought 
about. I priced it for $12 when I should have done $16 or $20. I later upped 
the price to be $20. When you publish with CreateSpace they do not print 
the price on the back. You are able to change it if you want to.  
 
Consider all of the following expenses.  

$ Cost of you buying each book 
$ Cost of shipping  
$ Sales tax if included in the price 
$ Set up fees to go sell in different places 
$ Marketing expenses  
$ Setting aside your taxes for being self-employed 
$ The profit after all those things are subtracted from retail  

 
Consider the profit when selling through all the avenues.  

 In person, home to home 

 In person when you’ve paid to set up somewhere  

 Wholesaling to businesses 
 Doing fundraisers  

 Online sales through CreateSpace   

 Online sales through Amazon  

 Online sales through expanded distribution  
For your online sales, calculate your royalties on CreateSpace before 
publishing your book.  
 
I recommend taking the cost of your book to you (printing and shipping) 
and multiply that number by 4 or 5. If it costs you $5 to get the book, price 
it for $20.  
 
Also consider what people are going to be willing to pay, special sales, and 
discounts. You may want to consider hagglers. That’s what I call the people 
who want to make an offer like this is a yard sale. Those people are 
insulting and annoying. You do not have to take a lower price period.  
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Here is an example of how that breaks down. 
Retail price $20  

- Cost of book  
- Cost of shipping  
- Sales tax at 7.5%  
- Set up fees when selling somewhere 
- Gas money  
- Marketing expenses  
- Setting aside 1/3 of net profit for your taxes  

= around $8 profit if you don’t have to pay to set up somewhere  
 
Actual profit may only be a few dollars. If you’re paying $100 or more to set 
up somewhere, you might only break even if you’re lucky. Keep this in mind 
when you are thinking about pricing your book low to sell quickly. You need 
to profit at this to succeed at business. You are worth paying! Be confident 
in your work. It has value!!  
 
Keep in mind with the profit that you do get some of it will be needed to 
reorder books, some of it you get to keep for you, and some of it should be 
invested in the business. When you do make money take part of it and 
invest in marketing to further your sales.    
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Chapter 12: How many books should you order? 
 

You should order fewer than you think you need. If you think you need 100 
copies, order 50 or 30.  
 
I wish someone had warned me with my first book that the majority of 
people who say they want a copy won’t buy one. People don’t want to pay 
for it. They expect free copies. I was so crushed when 80% of people I know 
that told me they want a copy never bought one. At first I thought it was 
something I did wrong. Eventually I realized they wanted one free just 
because they knew me. The same thing happened with all my books. I’m 
not easily offended, but I do find it insulting when people that know me 
expect to get it for free. That’s basically saying they don’t value all my hard 
work. If you know me, you know how many years it takes me to write a 
book. You know how hard I work for this. You may know how much money 
I invest in getting a book published and ordering copies to sell. You would 
think family and friends would be the first to want to support my business. 
Nope. I’ve heard other authors say most of their book sales are to family 
and friends.    
 
Cost of publishing  
+ cost of buying however many copies you choose to start out with  
+ initial marketing expenses such as a website and business cards  
= your startup costs 
 
The more books you buy at first, the bigger your startup debt. You want to 
break even with your investment and start profiting as soon as possible.  
 
Order enough copies with your first shipment that you will break even once 
they all sell. You can always order more. With CreateSpace it takes me 
about a week and a half to get my next shipment and that’s with the slowest 
shipping. Of course, you don’t have to wait until you sell out to order more. 
I don’t think it’s a good idea to start out ordering 1,000 books or some big 
number like that. Start slow. Build your business. Budgeting and risk 
taking are both keys to success. Find your balance.  
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Part 3 
 

DIY MARKETING 
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Chapter 13: Setting up for sales and success  
(prep for events) 

 
Setting up for successful sales is all about preparation, presentation, and 
communication.  
 
Preparation – This is what you need when you set up somewhere.  
 Books 
 A listed inventory of how many you have of each book before you set 

up for an event 
 Have book stands to display a copy upright. You can use formal book 

displays or decorative plate easels. Check craft stores for displays.   
 business cards 
 Optional: business card display holder  
 cash ready (with a note of what you started your cash drawer with 

before the event)  
 Optional: marker to check if bills over $20 are real  
 cash box 
 calculator 
 sales receipts for businesses or those random customers that want a 

receipt 
 sales log to track all sales (You can buy those in the stationary section 

of popular department stores)  
 pens 
 Optional: special pen for autographs 
 Optional: an email newsletter signup sheet. Grab a clipboard, pen, 

and a few pieces of paper.  
 info sheets with contact info for businesses 
 notebook 
 a pack of post its because you never know when you will need it  
 tacks if you come across a community bulletin board to pin up your 

business card  
 a bag to keep all these things in (except the books) 
 a box or storage bin to transport books in (storage bins are better 

because the lids in case it rains) 
 A chair you can bring that will fit in your car (fold up chairs are 

easiest to transport)  
 A folding table to set up at (some places may provide the tables) 
 Optional: tablecloth  
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 Optional: string lights to put around the table (plug in if you have 
electric or battery operated if you aren’t near an outlet)  

 If you are going to set up outside somewhere such as a flea market or 
Farmer’s Market, you would benefit from having a canopy. You may 
or may not have access to electricity when set up outside. If you do 
have electricity, you can get string lights to draw attention to your 
canopy. There are also battery operated string lights if you don’t have 
an electrical hook up. Or you could string garland around the top of 
your canopy. You don’t have to decorate a canopy. It’s just something 
over the top that’s going to make you stand out. Lights attract people. 
Buying a canopy and lights to go with is definitely an investment. It’s 
okay to save this for after you’ve made enough profit to pay for it.  

 Optional: promotional items on the table to sell (example: t-shirts) or 
give away (ex. bookmarks).  

 Optional: banner to hang behind you or in front of the table 
 Optional: poster to hang  
 Optional: a display sign (table tent) to put on the table near the end  
 Optional: any decorative items that go with the theme of your book 

that will draw attention to your table, but won’t take up much room 
 Optional: Bring a camera to take pictures. It helps to have someone 

who will take pictures of you. We all have camera phones, but a good 
quality camera produces a quality photo in print.   

 Optional: breath mints  
 
Presentation   
 Clean  
 Organized 
 Well decorated. Table, tablecloth, what will be on the table 
 Books displayed to be noticed. Get book stands.  
 Anything else on the table should not distract from the books.  
 Displays should not block the view of you.  
 Easy to read signs  
 What can you do to draw attention to your table? Lights, balloons, a 

bouquet of flowers, free stickers for kids, etc.….  
 Sport your promotional items. If you have a t-shirt with your business 

on it, wear it. If you have a tote bag with your business logo on, bring 
that. If you have a customized pen with your name on it, use it at 
events.  

 Be memorable. What makes you stand apart from the rest? Think of 
the little things. Maybe you could hand out free stickers to kids that 
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match your book’s topic. Maybe you could have a subtle scent. I’ve 
noticed that when I give people a business card that was in my purse 
next to a pack of gum, it does get noticed my card smells minty. You 
could spray your favorite perfume or cologne on a cloth and stick it 
with your business cards. Little things like that are memorable.  

 
Communication  
 Manners matter!  
 Genuine kindness 
 Confidence  
 Happiness. Nobody wants to go up to a grumpy gills. Happiness 

attracts people.   
 Focus on the customers. Engage conversation.  
 Eye contact   
 Connect with people.   
 Be true to yourself.  
 Appearance doesn’t have to be business wear, but don’t be too casual. 
 Another method of communication to do after setting up for an event 

is to send thank you cards. Always be grateful for an opportunity. 
Show your appreciation. Send a real thank you note in the mail to any 
business or organization that gives you the opportunity to do an 
author event.  
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Write down your visualization of the ideal book signing. What do you see? 
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On the topic of setting up for sales, let’s discuss all the places you can do 
that. Your first thought is surely bookstores. That’s a great location. That’s 
not your only option though. We’ve got 
 
 Bookstores that sell new books 
 Bookstores that sell used books also do author events. 
 Specialty bookstores such as Christian stores or children’s bookstores 

may be relevant to your book. 
 Book expos 
 Libraries are often overlooked. Some libraries do individual author 

events, but many larger libraries do a group author event once a year.  
 You can try other retail stores that aren’t just for books.  
 Try gift shops if your book is relevant.  
 Check out your local cafes and ask if they are interested in a book 

signing and reading.  
 Schools may have a vendor event near the holidays.  
 There are always Christmas bazaars every November and December.  
 Craft shows can draw a crowd.  
 Check out your local flea markets. Setting up outside can be low cost.  
 Farmer’s Markets are cheap to set up at. You’ll likely have a different 

product than the other vendors. Some farmer’s markets are pretty 
popular. Shop around as a customer first to see where the busiest 
places to set up are.  

 You can be a vendor at a county fair.  
 There are street fairs and festivals all over the country nearly all year 

long. If you live in a small town, being a vendor at a town fair will 
surely bring customers.  

 What kind of local events near you have vendors?  
 If you write nonfiction, there may be expos relevant to your book. Fair 

warning – expos are hundreds of dollars to set up at.  
 You might be able to afford conventions relevant to your book.  
 You can do fundraisers.  
 You can do a private signing and have someone host a book signing 

party.  
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Chapter 14: The dos and don’ts of 
selling your book in person 

 
DO  
 Smile.  
 Be friendly and approachable.  
 Be polite. 
 Say thank you.  
 Always be respectful.  
 Be cheerful.  
 Be brave enough to talk to people.   
 Be inviting but not bossy. Example: “You’re welcome to take a 

business card if you’d like.” versus “You need to take a card.”  
 Realize that not everyone likes to read or likes to read that genre.  
 Be genuine.  
 Be confident.  
 Sit with shoulders back.  
 Dress appropriately and modestly.  
 Be prepared. (see: setting up for sales)  
 Consider feedback even when critical, especially if it’s repeated. 
 Consistently market. 
 Display your books and feature them.  
 Decorate well.  
 Do something that sets you apart.  
 Be memorable in a positive way.  
 Take every opportunity to tell people you’re an author and show them 

your books or leave your business card.  
 
DON’T  

 Be rude 
 Complain about sales publicly  
 Share how much money you make  
 Share business info  
 Ask people to buy your book  
 Ask people if they are going to buy one  
 Approach customers and ask them to come in  
 Stand in front of your table when set up somewhere which blocks the 

view of your books 
 Be unprepared  
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 Slouch  
 Be on your cell phone  
 Hesitate to promote your books  
 Put all your eggs in one basket 
 Bring friends to hang out. This is not a yard sale. This is business. You 

are set up for sales.  
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Chapter 15: How to get your books in stores 
 
A book has less than a 1% chance of being stocked in an average bookstore. 
This is the big challenge for authors. You want to sell books directly, do 
author events (book signings and readings), and get stores to buy your 
books. It’s really hard to get your books in physical stores especially chain 
stores. There are several different types of bookstores to consider.  
We’ve got  
 chain bookstores that sell new books 
 independently owned bookstores that sell new books 
 bargain (low price) bookstores  
 used bookstores 
 Christian bookstores  
 Sometimes there are specialty bookstores that focus on certain genres 

or only sell children’s books.  
 
Think outside the box as well. Bookstores aren’t the only places that carry 
books. There are department stores, specialty stores, gift shops, etc…. that 
have some books. For example: My third book, Lactation Lessons From 
Leanna, would go well in hospital gift shops where there is a maternity unit 
and any store that sells baby items especially breastfeeding merchandise. 
What other stores besides bookstores would be relevant to your books? 
 
Used bookstores aren’t going to buy your new book at a reasonable price, 
but you may be able to do an author event there. If you are interested in an 
independently owned store, go in and talk to the owners about getting your 
book in store. Be professional and confident. Have a sample of your books 
with you. Have business cards. Have an information sheet with your book’s 
ISBN and mention it is available through Ingram. Don’t be surprised if a 
small business owner wants to borrow a copy of your book to read before 
deciding to carry them in store. If they say they don’t have time to read it 
anytime soon, offer to email them a PDF to read at their convenience. Don’t 
stop at local stores. You can email any store in the country. The American 
Booksellers Association has a member directory of indie bookstores.  
 
Chain stores are a whole other ball game because you have to deal with 
corporate. It’s very difficult to get into chain stores! You can try several 
approaches. For local stores you can go in and talk to a manager. Ask them 
how to get your books in store. You can email corporate and say you would 
love if they’d consider carrying your book in stores. I would attach a free 
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PDF so they can view the book. You can also mail info to stores that are not 
local informing them of your book with title, author, website, contact info, 
ISBN, and availability through Ingram. If your book has won any awards, 
definitely mention that. If you’ve made a lot of sales, you need to brag on 
that. Approach it as a sales pitch. Why is your book good for their store? Of 
course, it’s good business for you if they buy it because you desperately 
want to sell books and get them read by the whole world. How is it good for 
their business? You can also try to market your book to local libraries.  
 
If you do get your book in stores, make sure you send a thank you card. 
Show your appreciation. There are countless authors in this world. You 
want to stand out and make a positive impact. Me being me I would put 
stickers on the envelope or confetti in it because that’s just who I am. Of 
course, offer to do a book signing there. I would send a Christmas card also. 
You can get custom made Christmas cards with your author photo, books, 
and website on there.  
 
Another option is to have people request a bookstore order it to their store 
instead of the customer ordering from the internet. This may be a little 
challenging to get people to do. If they know you personally and live close 
enough to buy from you, then sell it to them yourself. If they don’t live close 
and they are planning on buying online, ask them if they will go to their 
local bookstore and request it. They may not have to pay shipping that way. 
This lets the bookstore know about your book, know that it’s wanted, and 
stimulates their local economy. CreateSpace’s expanded distribution 
includes Barnes and Noble. Your books will be available through Barnes 
and Noble’s website. Customers can order it to their closest store for 
pickup. Check other bookstore’s websites for availability.  
 
Consignment may be an option at some independently owned bookstores. 
If you write children’s books, also try children’s consignment shops.  
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Chapter 16: Sales expectations 
 
“I’m going to sell hundreds of thousands or over a million copies. I’ll be 
rich!” That’s what every aspiring author says. Don’t quit your day job…. yet. 
It takes time to build a business. Your “day job” can be what gives you the 
marketing money to launch your books. Most authors don’t make it big. 
You might make it to the big leagues and be a bestselling author, but even 
that doesn’t happen overnight. It takes years to sell millions of copies. 
Budget accordingly. Here are some facts. There are millions and millions of 
books in the world. The number of books published continues to rise, but 
the number of books sold does not. Over a million books a year are 
published. The majority of them are self-published. According to Bowker, 
in 2013 there were 302,622 print books self-published. In 2015 there were 
over 700,000. The average book sells 3,000 copies in its lifetime 
(Publishers Weekly, 2006). Nonfiction books are now selling an average of 
less than 250 a year. Books are hard to sell.  
 
A lot of books on self-publishing or marketing will try to tell you that they’ll 
make you a millionaire if you follow their technique. Truth be told, no one 
knows how many you will sell. It could be 100 or a million. What I do know 
is you won’t sell if you don’t try. If you don’t advertise your product, you’re 
not going to sit back and magically get a paycheck. You have to work hard!! 
Marketing your books is a lifelong commitment. I won’t even attempt to tell 
you how many you’re going to sell or “guarantee” a minimum profit. Those 
people are scam artists trying to make themselves rich.  
 
I can guarantee you’ll sell more if  
 You are consistent.  
 You market regularly.  
 Use social media.  
 Make new connections. 
 Have a positive attitude.  
 Have confidence in yourself as an author.  
 Be confident in the value of your book. It’s worth buying.  

 
The biggest thing you need to know about your sales expectations is that 
your current sales should not be how you measure your success. 
Sales will always be up and down. You can’t tie your worth to your 
finances. There are many, many, many great books out there that never 
“got discovered”. There are bestselling authors who previously spent years 
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struggling to sell books and climb their way up the ladder. Keep in mind the 
most popular books now likely had low sales at some point. It’s the same 
book. Sales don’t change the quality of the book. The book that now sells 
millions, but was rejected by 20 publishers and took years to get discovered 
is the SAME book! You are a success because you wrote a book! 
Most people who want to write a book never start. Most who start never 
make it to the finish line. You are already in the minority for actually 
completing your book and reaching that goal. You are a success for 
publishing a book! That is so hard to do. Not only did you accomplish 
publishing a book, but you self-published. You are a small business. You are 
smart and capable. You are a success!! Be proud. Believe in 
yourself!  
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Be consistent. 
 

Market regularly. 
 

Use social media. 
 

Make new connections. 
 

Have a positive attitude. 
 

Be confident in yourself. 
 

Be confident in your books. 
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Write down your sales goals. How do you plan to achieve that? 
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Chapter 17: What makes books sell well? 

 
This is the golden marketing question. How do you get your books to sell? 
There is no magic answer. There are some terrible books that have high 
sales and some wonderful books that have low sales. So, what is it that 
makes the magic happen? How do you sell a lot of books??? Here are 10 
things that can make or break your sales.  
 

 Who is promoting this book? Connections and networking are 
everything.  

 The name on the cover (popularity of the author) 

 The title  

 The cover  

 The content of the book  

 Word of mouth from those who have read it  
 Availability to buy makes an impact. Not all people like ordering 

online. There are a lot of people who would only buy it in person. You 
need to be setting up places and doing author events to grow your 
audience.   

 Affordability is a small issue. If people really want it, they’ll buy it. 
They may not have the money to buy it right away, but the majority of 
Americans will spend money on what they really want even when they 
can’t afford to.  

 Likeability of the author. Small business marketing is largely a 
popularity contest.  

 Persistent marketing is a must. Read the chapters on marketing your 
self-published book.  

 
My 3 guidelines for marketing success are 
 

1. Put in the effort to market your book consistently.  
 

2. Always strive to improve yourself. 
 

3. Don’t limit yourself to the area that you live. You may not be able to 
travel, but nothing is stopping you from calling out of state or 
emailing businesses, organizations, and people all over America.  
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Chapter 18: The joys and hardships of  
doing book signings 

or selling your books in person 
 
JOYS 
 The absolute best thing ever is when someone comes back and tells 

you they read your book and loved it. That feeling is pure joy. I love it.  

 Of course, one of the greatest joys is simply selling your book.  

 Seeing how excited people can get is fun. Happiness is contagious. 

 It’s fun to set up somewhere.  
 It’s always exciting to know the possibilities of how many books you 

could sell today.  

 It’s nice to meet new people. I’ve met a few aspiring authors and a few 
published authors while I’ve had my books set up.   

 My favorite thing about selling books is being able to see what I 
worked so hard for being passed on to another person.  

 It feels good to say I’m the author. I published my first book 4 years 
ago and I never lose excitement or pride saying “these are mine”.  

 I write informative/self-help non-fiction so one of the best things is 
when my books really help educate people.  

 
HARDSHIPS 

 Finding somewhere to do a book signing is hard, especially in a rural 
area.   

 Finding new customers is a continual challenge. After a few weeks of 
being published, everyone you know is going to already know about 
your book.  

 It’s insulting when people want a free copy just because they know 
you. I’ve gone through this with every book. Yet people still think 
because I’m the author I get free copies so they shouldn’t have to pay. 
I do not get free copies! Even if I did, I find it really insulting that 
people say they want one, but do not want to pay. That’s basically 
saying the book I worked so hard writing over several years and 
busted my butt to publish and lost sleep over and sacrificed so many 
things and put in 1000% of my effort….. isn’t worth paying for. Don’t 
tell me you want one only to say “Well I get one for free, right?”  
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 The many, many, many people that tell you they don’t like books. Or 
they tell you they wouldn’t read that. Okay then. I’d write a book on 
manners, but you wouldn’t read it.  

 Rude people. They’re everywhere. I’ve been yelled at just for saying 
“Good morning”. In my experience, it’s almost always the middle 
aged women that are the rudest. The bikers and “scary looking” 
people are some of the nicest people. I won’t even get into the details 
of how rude people have been because sometimes it makes me not 
even want to try selling books.  

 On that note, trolls. Internet trolls are the bane of human existence.  

 People that want to argue with you about your book. There will 
always be people that agree with you and disagree with you. Some of 
those who disagree will go out of their way to try and knock you down 
to raise themselves up.  

 The first people you show your book to will be the people you talk to 
the most often: family, friends, and coworkers. Don’t be surprised or 
offended when people don’t care. Some people, actually a lot of 
people, are self-absorbed and don’t realize they are hurting your 
feelings by not caring about your newly published book. All writers 
realize that your book is your baby. It’s your creation you worked so 
hard on. It can take years to write a book. When I published my first 
book I didn’t even care if somebody wanted to buy it. I was so excited 
it was finally here and in my hands I wanted to show everybody. I 
wasn’t trying to push sales on anybody (I think some thought I was). I 
had waited my whole life to have a book published. Some people don’t 
think anything of it. Ignore the rude people. Appreciate the nice 
people that are excited and happy for you. This honestly has been my 
biggest hardship. As an author if I publish a book and my own family 
and friends don’t even care to look at it, that feels like having a baby 
and your family and friends don’t want to visit them. I don’t expect 
everyone to buy one, and I never want to make anyone feel pressured. 
It really has hurt though when my own family won’t even look at my 
books when I try to show them my “baby”. I want to show off the 
cover and the pretty font and all the things I’m proud of. I’m just 
letting you know when you do publish your book there will be people 
who you really love that couldn’t care less about your hard earned 
accomplishments.  

 It can be hard to get up the money to be able to set up somewhere.  

 Your environment makes an impact on your sales. How many 
customers are coming in that establishment? If it’s not a busy place, 
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you’ll never have big sales. If it’s really crowded though, some people 
will not stay at your table long. I find the noise factor to be important. 
If there is loud music playing or kids screaming and I can’t really talk 
to my customer, they usually walk away. Weather makes a difference. 
More people come shopping in good weather. When the winter gets 
cold the sales go down. Spring usually brings book sales.  

 The customer that wants to spend all day with you…. Every now and 
again there will be a customer who seriously stands at my table and 
talks for 45 minutes. I don’t mind talking to people, but when this 
does happen it guarantees one thing. It guarantees I won’t sell a 
thing. No one will ever come up to my table and inquire about my 
books when I already have a customer at my table. Ever! What’s even 
worse is when someone you know wants to “hang out” at your table 
because they think it’s fun or exciting. It’s not a yard sale. This is a 
real business. If someone is at my table or talking to me, other 
customers will not talk to me. I do like meeting new people and 
talking to a variety of people, but when they stay around so long it 
runs off my other customers that is an automatic sale killer. That is 
honestly probably the biggest hardship of being set up somewhere. 
Some things will kill your sales. That also goes for other vendors. I did 
a book signing once that was going well. Then someone else came and 
set up next to me and decided to come over to my table and chit chat 
the whole time. I didn’t sell a single thing after that. When you’re 
paying to set up somewhere and this is a special event that you can’t 
do every day, your book sales are your income. It is beyond 
bothersome when some of these things happen because that’s money 
you needed.    
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Chapter 19: The realities of being a published author: 
the wonderful, the good, the bad, and the ugly 

 
THE WONDERFUL 
 It feels absolutely wonderful to see my writing in book form. That 

never gets old. Every time I look at one of my books I feel love for 
them.  

 I made my dreams come true. All my life my dream was to be a 
published author. Now I am. I worked hard and I made it happen. 
That feels really good.  

 I feel it’s a big accomplishment. My writing means a lot to me. It’s 
hard to write a book and even harder to publish it and get it out there. 
I do have better self-esteem than before I ever published a book.  

 Writing is what I love to do. It’s not just what I do. It’s who I am. I 
must write. I have to. I love it. It is deeply satisfying to my spirit.   

 
THE GOOD 

 When people like my writing   

 When books sell it’s nice to be able to make money off of something I 
love doing.  

 When people get excited that I’m an author. That’s always really fun. 

 Meeting nice people is enjoyable. While there are many rude people 
in this world, there is still kindness to be found. Loving people do 
exist. I am truly grateful for the polite people. Even if they don’t want 
my books, I appreciate when people have manners.  

 I’ve met some great people and made some friends while set up to sell 
books.  

 Writing or reading is an enjoyable way to use spare time.    
 
THE BAD 

 A lot of people don’t like to read. If they do, my genre may not be 
their interest.   

 Very rarely can an author make enough to live off of. That’s the 
dream, but for most people you have to have another job. I say 
“another” because being a published author is a job.  

 It’s not cheap to be an author. There are expenses. I do own my own 
business. That means a vendor’s license, collecting sales tax, filing 
business taxes, setting aside money for income taxes, buying books, 
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buying things like business cards and promotional items, maintaining 
a website, paying to set up somewhere, and never knowing how much 
money you will make and when.  

 Marketing is hard! I’m an introvert. Actually, I’m an INTJ. Socializing 
does not come naturally to me. It’s really hard to put myself out there 
to create customers. It overwhelms me, and then I desperately need 
to introvert for a few days.  

 People that try to haggle you on the price. It’s not a yard sale. I’m 
worth $20. It takes years to write a book. I pour countless hours into 
working on my writing, research, editing, and perfecting. I sacrifice 
sleep, meals, and time with loved ones to finish my books. My books 
are made in America. I’m a 100% American company. It’s hard to 
make it as a small business owner in a country that wants Americans 
to work hard, but is only willing to pay made in China dollar store 
prices.  

 People I know, for some reason, expect to get a book for free. That’s 
very insulting. If you know me, you know how hard I work on my 
writing. I work harder at that than anything else in my life. To want a 
book but not be willing to pay gives me the message that all my hard 
work isn’t worth a few dollars.  

 When people I care about don’t care that I published a book. It’s not 
about making a sale. It’s about sharing something with loved ones 
that is very dear to my heart.   

 Rejection hurts.  

 When people tell me that they don’t like my writing. That does 
happen sometimes. To each their own.  

 Every book has likes and dislikes.  

 Every genre has been done. Some people think you shouldn’t write a 
book on a topic that’s already been written about. Do it anyway.  

 Author comparison  

 Author competition  
 
THE UGLY  

 Grammar Nazis think they control the writer world. Nope, nobody 
put them in charge. They don’t get to police the world’s authors and 
tell them to add commas in 50 million places. My style of writing is 
conversational. I like to write as if I’m talking to people. Only the 
author has control over their sentence structure.  
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 Threats. I write on controversial issues so I get threats from time to 
time.  

 Criticism. I’m pretty thick skinned. I’ve never been a sensitive one. 
However, your writing is something you care so much about. 
Criticism can be hard to swallow. Over the years I’ve learned to let it 
roll off most the time. If someone treats you bad, that is a reflection 
of who they are, not a reflection of who you are or how you deserve 
to be treated.  

 Being made fun of. It happens. It sucks. Let it go. Love yourself.  

 Rude people. ‘Nuff said.  

 Some people are set out to attack. They thrive on pushing people 
down.  

 People who seek to argue with everything you say. Their hearts are 
ugly and bitter. That’s not about you. That’s about them.  

 Trolls. Trolls are the demons of the internet. You just have to ignore 
them. Never feed the trolls. They aren’t worth giving attention to.  

 And the worst ugly thing about being a published author is the way 
people will hunt you down on social media. If your pages are public, 
use caution. Be very careful with the pictures you share. Never give 
away where you currently are or where you’re going to be at a certain 
time.  

 Some authors even have to deal with stalkers. Be careful out there.  
 
All in all, I love being an author. There are hard things about it. There are 
great things about it. This is what I’m meant to do. It’s who I am. The good 
is so great it’s worth all the hard stuff.  
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Chapter 20: How to be a successful author 

 
 Success is a mentality.  
 Love what you do. Do what you love. That is success.  
 Be happy with your writing.  
 Confidence 
 Effective communication  
 Your game plan is your marketing plan. No plan, no prep = no game, 

no scores (sales)  
 Be thoughtful in your strategy. Take the time to sit and think about 

how you can grow your business.  
 Professional behavior – Not just when selling, but your social media 

and your day to day living creates your brand.   
 Preparation  
 100% effort  
 Perseverance  
 Positive attitude  
 Connections – So much of climbing the ladder is all about 

connections. Who are you networking with? Build relationships 
intently.  

 Be willing to try new things and step outside your comfort zone.  
 
 
MISTAKES AUTHORS MAKE 
 

 Not telling people you published a book. If you never talk about it, 
you’ll never sell it.  

 Publicly complaining about books and business. No. Don’t do that.  
 Not marketing. Thinking “Oh it’s published so I can just sit back and 

relax now.” Sure… if you don’t want to sell any of those books. Even 
the well-known bestselling authors still market their books.  

 Putting all your eggs in one basket. Set up in a variety of places.  
 Not engaging on social media   
 Unprofessional behavior – rudeness, grumpy, despair, immodest   
 Burn out – put the cup down for a few days. Rest, rinse, repeat. Self-

care and then get back out there.  
 Starting another book right after publishing one tends to take away 

marketing time from the one you just published. Space your books a 
little bit apart.  
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Success is a perception.  

It’s not a sales number or popularity contest.  

If you love the book you wrote, printed it,  

and are happy with the overall product –  

that equals success as an author. 



 

 
  
 
 
 
 
 
 
 
 
 
 
 
 
I can tell you right now there will be over-the-line inquiries into the 
business aspect of your books. People will ask how many you’ve sold or how 
much it costs. People will compare you to other authors. I suggest you keep 
all financial information to yourself.  
 
There is also a lot of author rivalry in this field. While some authors greet 
others with comradery, many others greet fellow writers with competition. 
There seems to be 4 big rivalries that people feel strongly one is better than 
the other. 
 

1. Traditionally published vs. self-published 
2. Paperback vs. Ebook 
3. Fiction vs. nonfiction 
4. Christian vs. secular 

  
 If you’ve been on the receiving end of this “I’m a better author than you” 
attitude, this section is to simply say your writing is good enough. 
Whichever side you are on in these 4 areas is okay. I’m a self-published, 
paperback only, nonfiction author who is Christian. If you are a 
traditionally published Ebook author who writes fiction, there’s no need to 
separate us. We are all authors. Writing is artwork. Pay no mind to other 
authors who have a better-than-you attitude. Their perspective is their 
problem, not yours. Be yourself. If you want to write, do it your way. No 
one else can create the art you were made to make in the exact way that you 
do. If you want to publish, do so in the way that is best for you. Listen 
to within. You know what kind of writer you are. Enjoy the journey.    
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* Write to 

the stroke of  

your own  

feather! * 


 

There are a lot of writers and readers who say you should write to your 
audience. I couldn’t disagree more. No matter what you write, there are 
people who will love it and who will dislike it. It is impossible to please 
everyone. In fact, I’d bet money there will be people who beg to disagree 
with this opinion of mine that I have 100% rights to feel. No matter what 
you write, someone will seek to disagree. Those people are welcome to write 
their own books or blogs to express their opinions. Trying to please the 
reader takes the joy out of writing. Dance to the beat of your own 
drum. Write to the stroke of your own feather.   
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Chapter 21: You need a website 

 
As an author or any kind of business owner, you need a website. It’s okay if 
you aren’t computer savvy. There are website creators for beginners.  
 
To have a website you need three things 

1. Website creation software 
2. A web host 
3. A domain. The domain is your website name or address. Mine is 

www.LeannaMae.org  
 
Buy your domain. I use Go Daddy. There is the cost of the domain plus an 
extra $10 for privacy. If you don’t pay for privacy, all your information will 
be listed publicly including your home address. I recommend you choose a 
domain ending in .com or .org as those are familiar and easy to remember.  
 
I prefer only having one website for all my books. I say this for 2 reasons. #1 
it saves money. With my first two books I had a website for each of them. 
Then I created a general website. It cost me $75 a year to have all 3. I ended 
up going down to just www.LeannaMae.org I like it better that way.  For #2 
it easily encourages people to check out all of your writing and products 
when you have one website.  
 
I highly recommend Weebly. They are the website creation software and the 
host. They are extremely easy to use. I’m very happy with them. I’ve also 
seen good websites through SquareSpace although they don’t offer as many 
features as Weebly. Wordpress has some beautiful websites.   
 
What do you need on your website?  
 A home page with a basic overview. The home page should clearly say 

that you are an author. Provide links to your books.  

 A page for each of your books.  

 Connect – social media links and contact email or box  
 
Optional  

 An about page that is separate from your home page  

 Blogs  
 Links to other sites you want to promote  

 Book reviews  
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 Fan pics  

 Photo gallery  

 Videos if you do them  

 Sign up for an email newsletter  
 
How do you boost your website traffic?  
 Have business cards to hand out.   
 Submit your website to search engines.  
 If you are selling a product or have a local business, submit your 

business to Google My Business.   
 Tag your website.   
 Blogging  
 Tag your blogs.   
 Post blogs on all social media.   
 Make sure to hashtag on social media.   
 Promote your website on your social media regularly.   
 Make promo pics for all your books with the website clearly listed.  
 Any of your own quotes that you really like, make it into an image 

with your website listed.  
 Let friends and followers on social media know they can share your 

pics and posts.   
 Your website can have an email newsletter.  
 Your website could have a smartphone app to direct traffic to the site.  
 You can advertise on other websites.  
 You can pay for ads on social media.   
 Create infographics.   
 Be a guest writer for blogs and articles on popular websites.   
 Try to be a guest writer for local newspapers.   
 Have forums on your website.  
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Plan out how you want your website to look and what to include. 
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Chapter 22: Building your brand 
 

As an author, you are your own brand. What do you represent? You are 
always representing your brand even when you are not set up somewhere 
selling books. Be mindful of social media. It is a powerful tool. It can build 
you up. Or it can ruin your reputation. It all depends on how you use it. Be 
thoughtful about your image. What do you want your brand to stand for? 
An author? An inspirational person? A loving person?  
 
How do you build your brand?  

o The biggest thing is your character.  
o Your actions will label you and let people see the real you.  
o Your in person interactions with customers builds you as an author.  
o Social media is a big way to build your brand.  
o Create a business logo.  
o Wear business apparel such as shirts, hoodies, and hats.  
o You can also make stationary with your brand on it.  
o Know your target audience.  
o Get other people to sport your brand. Have family, friends, and fans 

wear shirts with your logo on it.  
o Volunteer to teach if your book is on nonfiction.  
o Speaking engagements will bring attention to you as an author and 

your books. Public speaking is not for everyone, but if you’ve got the 
skills to write books and speak publicly about it go for it.  

o Keep up on the industry. Things are always evolving. If you write 
nonfiction, you need to stay up to date on your topic. Get involved in 
whatever ways you can.  
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Chapter 23: Marketing your self-published book 

 
It is up to you how much you want to market. Some people write a book just 
for their family such as a family story or collection of recipes. Some writers 
may write children’s books for their own kids without having the desire to 
spend time marketing. Others may go into this with dreams of becoming a 
millionaire while they enthusiastically chase after every possible sale they 
can. On the other hand, we have writers who do free ebooks. You decide 
what your marketing goals are.  
 
When I published my first book, I had no idea how to market it. Honestly, 
the thought didn’t even cross my mind. I was so focused on finishing that 
book and really getting it published. Once I had published and had my first 
shipment sitting in my living room, I thought “Now what? How do I sell 
these?” Being an INTJ (introvert), socializing does not come naturally to 
me. I chose to pursue learning these things about marketing. I had to put in 
a lot of effort to put myself out there, step out of my comfort zone, and 
always try to improve my marketing plans. There is a vast difference 
between my marketing knowledge and skills with my 4th book versus my 1st. 
It takes time to grow. You will learn how to do these things. You will get 
better at talking to people, calling stores, sending out emails, and making 
promotional images. What is hard now will one day be your warm up. 
What is confusing now will one day be a skill you have mastered well 
enough to teach it to others. Don’t give up. Go at your own pace. Utilize the 
marketing methods that are right for you. Keep your eye on the joy — 
writing. Write because you love to. Share it so the world has the 
opportunity to see the beauty of the art you create.  
 
There are 5 areas of being a self-published author: WRITING, 
PUBLISHING, DISTRIBUTING, MARKETING, AND MANAGING. Writing 
is the fun part. Publishing is emotionally exhausting because you’re so 
excited to get it done, but so nervous about it being perfect. Distributing 
online is easy with CreateSpace. Distributing locally is a challenge. 
Marketing is the hard part. Marketing is all the advertisement and getting 
the word out there. Finding new customers and new places to sell is always 
a challenge. Managing things is just keeping track of sales and paying taxes, 
etc… It’s all the business part of it. When you self-publish your book you are 
owning a business. Becoming a published author means going from writing 
as a hobby to writing as a career. Authors are entrepreneurs.  
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BEFORE PUBLISHING 
 Social media presence. This is a must. There is Facebook, Twitter, 
Instagram, Pinterest, Youtube, and plenty of others. Use the platforms 
that you like. You don’t have to use a platform you hate just because 
other authors are on there. If there is a social media platform you enjoy 
using, utilize it.  

 Build your audience. 
 Build anticipation by talking about your book and the writing process.  
 Blog.  
 Have a website and keep it active.   
 Who can you make connections with in the field you are writing in? 
What relationships can you build? Whose wise counsel can you seek? Be 
cautious about sharing book titles or ideas with people in the same field. 
Maybe you could take somebody out to coffee in exchange for an 
interview.  

 Get involved in writer’s clubs. Even if you don’t need the assistance in 
growing your writing, you will make connections.  

 Are there any local book clubs you could join, especially in your genre?  
 Become a regular customer at bookstores you would like to have your 
book in.  

 Get familiar with all your local libraries. Inquire about events. Attend 
any author events at the libraries.  

 Ask bookstores and libraries if they have any groups or events for 
aspiring authors. This will let them know you’re an author and they may 
be able to connect you with people that will help you.  

 Attend free author events in your area to see how they do it. Look at 
their books, who published it, how they display their books, what kind of 
marketing they have you can see, how they interact with customers, and 
how well their sales are going.  

 Brainstorm about what ways you can build your network.  
 You may want to have a professional photo shoot. You will need a high 
resolution image to put on your book if you plan to do an author photo. 
You should have a professional looking headshot photo for your Author 
Central, Goodreads, website, and social media.  

 
SHORTLY AFTER PUBLISHING  

 Put up the page on your website. Make sure to link to where it’s sold.  
 Announce on social media as soon as it’s published and the website page 
is up and ready to be viewed.   

 Tag people in the comments when it is published.  
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 Ask people to share your post once it’s announced.   
 Can you announce it in groups with permission?   
 Make a list of social media pages you can email about it.   
 Create an Author Central on Amazon.  
 Put yourself on GoodReads as an author.  
 Do you want to make a facebook author page or professional page? For 
years I had my personal profile as public with followers. I recently made 
my profile entirely private after making a public page. I like it so much 
better this way. It’s more professional. I’ve gained followers quicker. It’s 
nice to have a separation between my personal posts among friends that 
are actually friends and family versus a public page. I also promote my 
books and blogs more on my author page @ 
www.facebook.com/AuthorLeannaMaeSexton 

 Send out a press release.  
 Do a book launch party.  

 
The field of marketing can get pretty expensive so I’ve listed these ideas in 3 
categories: free, little bit of money, and a lot of money. The big stuff does 
cost big money, but there are little things you can do as you can afford to. I 
recommend only doing one big marketing tool at a time so you can see how 
effective that individual tool is. For example, If you run a sponsored ad on 
Facebook at the same time as you are doing a book blog tour, you won’t 
know which one of those increased your sales the most. Many of these 
marketing tools are repetitive. Be gradual. Be consistent, but go at a 
reasonable pace. Marketing is a lifelong commitment.  
 
FREE 

 Make a website. I strongly recommend Weebly or Wordpress.   
 Regularly post about your book on social media.  
 Make promotional images for social media. Don’t forget to hashtag. I 
make a Facebook photo album for each book. I share images from these 
albums a few times a month.   

 Don’t hesitate to take it to bookstores. The newer it is the more 
interesting it is. Try to get it as many places as you can and do book 
signings.     

o Don’t skip over the used bookstores or discount stores. They won’t 
buy your book, but they may let you set up to do a book signing. 
They may also have connections.  
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 Are there any shops or other places of sales that your book would be 
suitable? Think outside the box. Bookstores aren’t the only stores that 
carry books.  

o List your options.  
 Is your book relevant to college bookstores?  
 You could try taking it to consignment shops in your area.  
 If it’s an inspirational book, offer to teach a class with an overview or 
snippets from your book to encourage people to want more.  

 If your book is educational, where could you teach classes that are 
related to your book?  

 You could do a free reading at the local libraries. 
 If you are the public speaking type, hold speaking engagements on the 
topics you write about.  

 Take part in a panel for writers or a panel on what your nonfiction books 
are about.  

 Make a Youtube video to introduce the book or do snippets. 
 Do your own podcasts. Put it on your website. Post it on social media. 
Let your connections know there is a podcast on the subject you speak 
about. There are quite a few websites you can share your podcasts on.  

 You can contact people who do podcasts that already have a large 
following.  

o List your options.  
 Contact radio people to do an interview.    

o List your options.  
 When you do an event get it listed on the local community events. 
Newspapers have a section on community events. In my area, we have 
several websites that update people on local events through their website 
calendars and possibly social media.  

o What are the resources in your area that list community events?  
o Is there an actual community calendar you can list your book 

signings or fundraisers on?  
 You could list it on free classifieds ads online. Start local. If that brings 
you sales, branch out. Nothing is stopping you from posting in the 
classifieds 1,000 miles away.  

o What are your local classifieds?  
 There are some websites that offer free book reviews for Indie (self-
published) authors. Getting a review can take a few weeks or few 
months.   

 Email relevant bloggers and ask if they would do a book review in 
exchange for a free PDF copy of the book.  
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o Who are they?  
 You can also email magazines and ask for book reviews in exchange for a 
free copy. Smaller magazines may do this for free.    

o What magazines are relevant to your book?  
 When someone does buy a book, casually mention reviewing it on 
Amazon will help you increase your Amazon sales. It’s extremely difficult 
to sell books on Amazon without having any reviews.  

 Amazon and Goodreads both have a feature where people can make lists. 
You can make lists about your book’s genre.  

 
LITTLE BIT OF MONEY  

 Order business cards. I go through Vistaprint. You can make a card for 
each one of your books or make one for you as an author.  

o Hand out business cards whenever the opportunity arises.  
o Tack your business card on community bulletin boards. Some 

places to look for community bulletin boards are colleges, 
hospitals, grocery stores, cafes, libraries, bus stations, truck stops, 
and rest areas.  

 Get bookmarks made. They are a lot more expensive than business cards 
so I would save the bookmarks to give to customers that actually buy a 
book.  

 You can also order postcards if you want a little more writing space to 
tell about your books.  

 You can order other promotional items: tee shirts, hoodies, car magnets, 
car static clings, regular magnets, pens, bags, stationary, cups, hats, etc… 
You can even have custom made Christmas cards for your customers.  

 You can offer incentives for friends and followers to share your promo 
image by giving a discount off in person sales or doing prizes such as gift 
cards. I put this in the “little bit of money” section because you will lose a 
little bit of your sale money or have to pay for a prize.  

 Have it put in your local newspapers. Inquire about advertising in the 
paper and online. Start local. Expand. If local ads bring you sales, target 
big cities nationwide.  

o What are all the newspapers within an hour of you? What are the 
biggest newspapers in your state?  

o Are there any popular newspaper columns on your book’s topic?  
 Do book signings. This may or may not cost much. Even if it is free to set 
up and somewhere isn’t taking a portion, you still have gas money and 
the table plus the display and the presentation, etc…  

http://www.leannamae.org/


P a g e  | 78 

 

Visit www.LeannaMae.org to order your paperback copy  
or donate in appreciation of the free digital copy. 

o Where could you do book signings? Bookstores, retail stores, gift 
shops, cafes, schools, libraries…. List out every single possibility. 
You won’t know if there’s an open door if you don’t try.  

 Do fundraisers. You can give $5 or whatever amount you want from the 
sale of each book to ______ cause.  

o What kind of fundraisers are relevant to your book? What do you 
want to do fundraisers for?  

 Do raffles. If 100 people share this Facebook post promoting your book, 

one random person will get a free copy. This does mean you lose the sale 

and have to pay shipping, but it gets your promo pic shared.  

 Can you donate your book to people or organizations that will 

recommend your book?  

o What are your options there?  

A LOT OF MONEY (over $50)  
 You can pay a few hundred dollars for a professionally done book review.  
 If you’ve really got money to invest in marketing, you can pay for PR. PR 
is public relations. You’re talking big money there. I’ve heard that PR 
doesn’t do much for self-published authors.  

 Use professional email marketing to contact bookstores, businesses, 
organizations, professionals in that field of nonfiction, etc.. to let them 
know about your book.  

 You can have an email newsletter on your website.   
 Be a freelance teacher through an online platform. Teach classes related 
to your books. There is usually a monthly fee for these platforms.  

 Is the book something you can make a smartphone app about? Unless 
you happen to be very tech savvy, you’ll have to pay for someone to 
create the app.  

 Pay to set up places. Markets are going to be on the cheaper side here. 
Conventions are costly.   

o Book expos  
o Flea markets 
o Craft shows if they take books 
o Street fairs  
o County fairs 
o Festivals  
o Christmas bazaars  
o Relevant conventions or public events 
o Farmer’s markets  
o Local events that have vendors  
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 Do book expos in your area or within reasonable driving distance. It’s 
probably at least $100 for a table and more for advertisement. 

o When and where are the book expos within your chosen driving 
distance?   

 Are there any expos that are relevant to your book? Expos are hundreds 
of dollars. It may only be $100. It could be $500 for one table.  

 Do a book blog tour.  
 Local magazines  
 Place an ad on local websites. If your city has an active website for the 
community, contact them about advertisement.  

o What are your local websites?   
 Sponsored ads on Facebook 
 Sponsored ads on Youtube  
 Paid advertisements on Google   
 Enter for awards. There are awards for different genres. It can get pricey. 
Entering for only one award can cost you over $100.   

 Join organizations for authors.  
 Attend author conferences, conventions, and retreats.  
 Get flyers made and hand them out.  
 A commercial on local TV can cost $200 to $1500 for 30 seconds.  
 Some widespread marketing options if you get into big sales can include 
advertising on benches, at bus stops, inside city buses, on the outside of 
city buses, doing billboards, and doing electronic billboards.  

 If you’ve got big money, you could start doing SMS marketing. That is 
where people sign up to get a text message from you. This may or may 
not be relevant depending on what you write.  

 Advertise in national magazines. That can be a lot of money! It is 
excellent advertisement though.  

o What magazines are relevant to your book?  
 Are there any conventions relevant to your book that you could sponsor? 
That’s a few thousand dollars. For example: My 3rd book, Lactation 
Lessons From Leanna, is a breastfeeding book. For me to advertise at a 
convention for obstetric nurses would be a minimum of $2,000. It could 
easily cost $10,000.  

o If you had the money, what conventions would you advertise at?  
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Chapter 24: Targeted marketing  
(finding local and relevant resources) 

 
Either before publishing or shortly after, you need to locate the resources in 
your area. List out the following 

 What authors do you personally know?  
 Where are the writer groups? When do they meet?  
 Where are the book clubs?  
 Where are all the bookstores in the area?  
 Where are all the libraries in the area?  
 What other stores might be interested in this book?  
 Where do vendors set up at year round around here?   
 What events do vendors set up at temporarily? List all the fairs, festivals, 
Christmas bazaars, etc… and the times. Don’t forget expos and 
conventions that are relevant to your book.  

 What events are specifically for authors? Find out if there are book expos 
within driving distance of you.  

 What organizations can you try to do fundraisers with?  
 Where can you do a speaker event introducing the book?  
 If your book is nonfiction and educational or inspirational, where can 
you teach classes?  

 What are your podcast options in your area and in your genre?  
 What are the local magazines?  
 What are the relevant national magazines?  
 What are all the newspapers within an hour or so you could advertise in?  
 What other printed local options can you advertise in? For example: 
school papers or some church newspapers that take paid ads   

 Where are the community bulletin boards at?  
 Is there anywhere with a community calendar in person or on a website 
that you could list your author events?  

 Where can you get book reviews?  
 What are your book blog tour options specifically for your type of book?  
 Who are the bloggers and vloggers you could contact about book 
reviews?  

 Who do you know that has a website?  
 Who are your connections in this field?  
 Does your local chamber of commerce have any resources for or events 
relevant to authors?  
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What authors do you personally know? 
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Where are your local writers’ groups? When do they meet? 
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Where are your local book clubs? What about book clubs for your genre? 
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Where are all the bookstores in your area? 
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Where are all the libraries in your area that you can do author events at? 
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What other stores might be interested in this book? 
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Where do vendors set up year round in your area? 
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What local events do vendors set up at temporarily? (Fairs, festivals, etc…) 
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What events within driving distance are specifically for authors? 
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Where can you do a speaker event introducing the book? 
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If applicable, where can you teach classes? 
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What are all the local and regional newspapers you could advertise in? 
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What other printed or digital options can you advertise in? 
 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

http://www.leannamae.org/


P a g e  | 94 

 

Visit www.LeannaMae.org to order your paperback copy  
or donate in appreciation of the free digital copy. 

Where are your community bulletin boards at? 
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What are the local printed and online community calendars to list events? 
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Does your local chamber of commerce have anything for authors? 
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Chapter 25: Game time – what’s your strategy? 

 
You have to have a game plan for marketing to make sales. We love to write. 
We want to finish the hard work of completing a book, publish quickly, and 
sit back and relax while we sell hundreds of thousands on Amazon. Yeah…. 
about that…. writing is the easy part. It’s hard, but it’s the easiest thing 
about being an author. Once a book is published the really hard part comes. 
Marketing is an uphill battle and it’s a lifelong struggle. You have to 
consistently find new potential customers and market your book to them. 
Now that you have all this information on how to market, you need to make 
a game plan. You should now know all the resources in your area. What 
marketing strategies mentioned do you want to do? Write them out in 
order. Make an agenda. Put checkmarks next to what is done. Stick to it. 
The first few months after a book is published you should be actively 
marketing every single week. It’s workbook time. Use the information in 
this book as an interactive tool to improve your strategy. Make your plan.  
 

 

Believe in yourself. 

Dream big. 

Set goals. 

Make plans. 

Create steps to accomplish your goals. 

Achieve greatness. 

 You were made for this. 

Now work to make your dreams come true. 
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Game plan for before publishing 
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Game plan for immediately after publishing 
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Game plan for within the first 90 days 
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Game plan for within the first year 
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Long term marketing plans 
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What is your dream for this book? How are you going to achieve that? 
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RESOURCES 
 

Find your state’s website to get your business license if you are going to. 
You will also need to get a vendor’s license through your state to collect 
sales tax.  
 
You may want to hire a writing coach or a book coach that helps with 
the publishing process as well.  
 
You should hire an editor. You may also want to hire a photographer to 
do photo shoots and cover art. You can also hire a graphic designer to 
create your book’s cover and promotional images.  
 
CreateSpace www.createspace.com 
 
Get your ISBNs through Bowker at www.myidentifiers.com  
 
Books in Print www.booksinprint.com  
 
The U.S. Copyright Office www.copyright.gov  
 
I get my website domains through Go Daddy www.godaddy.com  
 
Weebly www.weebly.com  
 
Wordpress www.wordpress.com  
 
Amazon author central http://authorcentral.amazon.com  
 
Goodreads www.goodreads.com  
 
Vistaprint for business cards and promotional items www.vistaprint.com  
 
You will also need a professional email service to send newsletters and 
do email marketing.  
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Connect with the author 
 
 

Follow me on social media via the links on my website 
www.LeannaMae.org 

 
Comment on my Facebook page at 

www.facebook.com/AuthorLeannaMaeSexton 
to tell me how this book was helpful to you. 

 
Check out my other published books 

Happily Frugal 
The Subject of Salvation 

Lactation Lessons From Leanna 
 

And stay tuned for more  
 

 

Author bio 
 
Leanna is an author and book coach in Ohio. Writing is her purpose in life. 
Teaching through her writing is her passion. Leanna loves teaching adults 
anything she can pass on to educate each individual. She grows by growing 
others. She loves to encourage people, lift their spirits, and motivate them 
to believe in themselves. Leanna wants to make a positive impact in 
people’s lives. She loves helping people and has a variety of interests.  She 
especially loves working with people who struggle with anxiety, depression, 
and substance abuse. Her fields of interest are evidence based maternal-
infant health care, lactation education, health sciences, and chemical 
dependency counseling. Being an INTJ with an unquenchable thirst for 
knowledge and understanding fuels her desire to research and organize 
everything. In her spare time she enjoys reading for fun, hobbyist 
photography, Pinterest, and thrift store shopping. She loves Jesus, sweet 
tea, biscuits and gravy, burritos, autumn, pumpkins, red purses, plaid 
fabric, and mason jars. It brightens her day to hear how her books helped 
her readers. 
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